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AMAZON CUSTOMERS WANT
A PLASTIC-FREE PACKAGING CHOICE

Concern about ocean plastic pollution and the impact
of increased online shopping during COVID-19

Oceana, the world’s largest international ocean conservation organization, commissioned polling
companies YouGov to survey Amazon customers in the United States (U.S.) and the United Kingdom
(UK) and Abacus Data to survey those in Canada about their views on plastic pollution and their
online shopping experience, during the Coronavirus (COVID-19) pandemic.

Following are key findings from the May 2020 YouGov poll in the United States.
Note: Oceana worked with YouGov in the United States to survey 1,286 respondents - as part of the

research company’s omnibus survey. Of these respondents, 997, 78%, reported being Amazon customers.
Additionally, 615, 48%, reported being Amazon Prime customers.
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Visit OCEANA.ORG/PLASTICFREEAMAZON for more survey findings and

to tell Amazon to provide customers with a plastic-free packaging choice.




